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Introduction.
Economics deals with detailed analysis of the human behavior in an organized manner based on rational thinking. It is from this perspective that economics is considered as a science rather an art. Despite this, human behavior is a collection of households/consumers, firms as well as the government towards utilization of the limited available resources while maximizing satisfaction (Dhami, 2016). This section will seek to address areas of human behavior: psychological, motivational factors, social-cultural factors and time factors. 
Psychological factors.
Psychology is a key area of human behavior. As such, it helps in analyzing people’s performances, behavior, and mental operation. Also, it entails applications of knowledge in comprehending events, as well as making decisions and choices on how to utilize the available scarce resources. To understand the reasons for the choices made, neoclassical economists apply the concept of behavioral economics, which analyses how consumers/individuals make their economic decisions. They argued that consumer will choose to consume a bundle of goods which he/she attains highest psychological satisfaction. The fiscal decision is arrived at after having a summery evaluation of the positive and negative views of the bundle.  The criteria of evaluation can either be based on cost, level of satisfaction or even quality of the product thus, psychological evaluations given to present to people influence their preferences through framing effect. 
Social-cultural factors.
Human behavior is subject to social-cultural factors. These include nature, nurture, and the contemporary society. For instance, nature of an individual is a genetic heritage that influences him to behave in a particular manner. Moreover, an individual will have to follow cultural practices of his forefathers.  It is evident that various cultures involve different economic institutions, which in turn reinforces certain adaptive behavior making it persistent. This will eventually affect the economic activities that one will venture.  As such, if one is nurtured in a society that undertakes agriculture for sustaining life, he will direct all resources available towards agriculture where cooperation is demanded (Hausman et al., 2016). 
Time factor.
Time is the continued progression and existence of events in the past, present and the future. Concerning time factor, when people have a lot of time tent to generate lesser information because time is essential throughout problem-solving. When time is limited, the consumer will decide to consume, the well-known product since he/she does not have enough time for evaluating and considering alternative brands. Consumer behavior is also subject to time of the year and time of the day. According to behavioral economists, consumer behaviors are influenced by the changing seasons at different times of the year, which again varies the products demanded. During summer, commodities like sunscreens will be highly demanded and coats in the winter (Zanettin et al., 2016). Also, consumer behavior will be influenced by the amount of daylight during these seasons. To facilitate daylight economization during the winter, consumers will choose to shop earlier during the day, and they try to buy more comfort products. Almost all consumers have their purchasing power diversified during the summer season. The value of food and other domestic products vary from season to season and holidays as well. This defines the concept of human behavior about time, and the economic choices attained. 

Motivational factors.
Human behavior is depended to both intrinsic and extrinsic impetus factors. Behavioral economists explain that people tend to respond to incentives which stimulate both reflective and automatic processing of economic activities (Remig, 2017). For instance, individuals tend to respond rationally following changes in prices and costs which push them towards certain economic choice. Thus, motivational factors may require multifaceted propositional perceptive which brings about automatic association amid incentives and specific actions. 
In conclusion, consumer behavior is a reasonable representation of the existing economic situation depicted through sound decision making amid various uncertain scenarios. From the above discussions, consumer preferences can be determined by many factors surrounding human activities. This confirms that "Economics is the science which studies human behavior as a relationship between ends and scarce means which have alternative uses."
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